The Cyberbahn National Services Questionnaire Contest
Official Contest Rules

The Cyberbahn National Services Questionnaire Contest (“Contest”) is sponsored by
Cyberbahn, a Thomson Reuters business (“C”). The Contest begins at 12:01 AM Eastern
Time (“ET”) on June 1, 2011 and closes at 11:59 PM ET on July 29, 2011.

ELIGIBILITY

1. This Contest is open only to individuals who are over the age of majority in their home
province/territory at the time of entry and who are: (a) legal residents of Canada, other than
residents of the Province of Quebec, and (b) either (i) law clerks licensed to practice law and
working at a law firm, Government, or corporation in their home province/territory at the
time of entry, or (ii) librarians working at a law firm, Government, or corporation in their
home province/territory at the time of entry. Employees of C, and its subsidiaries, affiliates,
officers, directors, representatives, and third party contractors/agencies involved in the
Contest and its associated guestionnaire, and persons with whom such individuals are
domiciled, are not eligible. The Prizing component of this Contest is subject to all federal,
provincial and local laws and regulations, and is void where prohibited or restricted. The
Contest is subject to all applicable federal, provincial, and municipal laws and regulations.
By participating, entrants agree to abide by and be bound by these Official Contest Rules and
to accept the decisions of C as final.

HOW TO ENTER

NO PURCHASE NECESSARY

1. Entrants may participate in the Contest by completing the online contest entry form at the
url provided in the email. Entries can be received no later than July 29, 2011. Limit one entry
per customer.

Alternatively, entrants may participate in the Contest by sending a postcard requesting entry
into the Cyberbahn National Services Questionnaire contest to Cyberbahn, 333 Bay Street,
Suite 400 Toronto, Ontario, M5H 2R2 Attn: Marketing. Entries must be postmarked July 29,
2011. All entries will become the property of C and will not be returned. Any personal
requests to alter contest conditions will not be accepted.

PRIZE

2. All dollar amounts are in Canadian Funds ($CDN) unless otherwise noted. One winner
will be randomly chosen from all eligible entries. One prize of 2012 Institutes of Law Clerks
of Ontario (ILCO) Conference Registration (value $750) will be awarded. The prize must be
accepted as awarded. No substitution of a prize is permitted except by C in its sole discretion.
C receives the right to substitute a prize with any other prize of equal value, if a prize cannot
be awarded as described for any reason. The prizes are non-transferable and are not
redeemable for cash or credit, in whole or in part.




WINNER NOTIFICATION & PRIZE AWARD

3. A random draw will be conducted at the offices of C from all eligible entries received. To
win the prize, the person whose name is selected must first answer a time-limited, skill-
testing question from C, without assistance. The odds of winning depend on the number of
eligible entries received. The selected entrant will be contacted by e-mail or telephone within
seven (7) business days of the draws. The selected entrant will be required to provide proper
identification before being named a winner. The selected entrant must agree, abide by, and
return a signed Declaration and Release of Liability and Publicity Form within the time
period specified on the Form, before being named a winner, failing which the Prize will be
forfeited.

4. The Prize will be forfeited if the selected entrant can not be contacted within seven (7)
business days of the draw. The initial contest draw (prior to the answering of the skill-testing
question by the person whose name is drawn) will occur at or about 11:00 AM ET on
August 2, 2011.

ADDITIONAL TERMS

5. By participating, entrants agree to (a) these Official Contest Rules and the decisions of C
which are final in all respects; and (b) release, indemnify and hold harmless C and its
subsidiaries, affiliates, officers, directors, employees, agents, dealers, advertising and
promotional agencies and prize suppliers from all liability relating to the Contest and the
acceptance or use, misuse, or possession of the Prize. C reserves the right, in its sole
discretion, to disqualify any individual found to be tampering with the entry process or the
operation of the Contest, acting in violation of these rules, or acting with intent to annoy,
abuse, threaten or harass any other person. Any use of unauthorized robotic, automatic,
programmed or similar entry methods will void all entries submitted by such methods. Only
the prize stated herein will be awarded. In the event that any technical errors result in the
apparent selection of more winners or award of more prizes than intended, C reserves the
right to award the prizes by random drawing from among all eligible claimants (subject to an
accurate answer to the skill-testing question).

6. C shall not be responsible for typographical errors in any Contest-related materials. All
entries become the property of C, which assumes no responsibility for misdirected,
incomplete, technical malfunction of any telephone network or lines, computer on-line
systems, servers, access providers, computer equipment, software, failure of any entry to be
received by C on account of technical problems, postage problems, or traffic congestion on
the Internet or at any website, or any combination thereof. C reserves the right, in its sole
discretion to modify, cancel or suspend this Contest or these Contest Rules, in whole or in
part, at any time, without prior notice, for any reason, including but not limited to, a virus,
bug or other cause beyond the reasonable control of C corrupting the security or proper
administration of the contest. Any attempt to deliberately damage or undermine the
legitimate operation of this contest is a violation of criminal and civil laws, and should such
an attempt be made, C reserves the right to seek remedies and damages to the fullest extent
permitted by



law, including criminal prosecution. Entries are subject to verification and will be declared
invalid if they are illegible, mechanically reproduced, mutilated, forged, falsified, altered or
tampered with in any way. C shall not be required to notify unsuccessful entrants.

7. C is collecting personal data about entrants for the purposes of administering this Contest
and for market research purposes. Personal data may be used by C in subsequent marketing
campaigns without compensation or notification, unless prohibited by law. C will not share
personal data with any other vendors. No further informational or marketing communications
will be received by entrants unless entrants provide explicit permission as indicated on the
entry form.
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